
 

PAPER-VI & VII (Group-B) Opt. (iii): TEACHING OF COMMERCE 

 

Time: 3 Hours       Max. Marks: 80 

 

NOTE FOR PAPER SETTERS: 

i) Paper setters will set 09 questions in all, out of which students will be required to 

attempt 5 questions. 

ii) Q. No. 1 will be compulsory and carries 16 marks. It will be comprised of 4 short- 

answer type notes of 04 marks each to be selected from the entire syllabus. 

iii) Two long-answer type questions will be set from each of the four units, out of which 

the students will be required to attempt one question from each unit. Long-answer type 

questions will carry 16 marks each. 

iv) All questions will carry equal marks. 

 

OBJECTIVES: 

Pupil –teachers would be able to- 

(i) To develop understanding of Importance and Principles of Commerce. 

(ii) To acquire knowledge of present Commerce conditions in India. 

(iii) To acquire competencies necessary for a Commerce teaching. 

(iv) To develop the competencies of a Commerce teacher with the present needs of 

the environment.     

 

COURSE CONTENTS 

 

UNIT-I 

1) Nature and Concept of Accountancy and Business studies 

 Meaning, nature and scope of Accountancy and Business studies 

 Values in Commerce education. 

 Aims, and objectives and importance of teaching Accountancy and 

Business Studies. 

 Stating objectives in behavioural terms (Bloom’s taxonomy of 

objectives.) 

 

2) Content and their Pedagogical Analysis 

 Double entry System 

 Final Accounts 

 MNCs 

 Organisational Management 

UNIT-II 

3) Following points should be followed for pedagogical analysis along with a 

project report after visiting an industry or Bank: 

 Identification of concept  

 Listing behavioral outcomes 

 Listing activities and experiments. 

 Listing evaluation techniques. 



 

4) Development of Instructional Material. 

 Development and designing of Curriculum 

 Analysis of prescribed text book. 

 Development of self-instructional material modules. 

 Development/Utilization of Teaching aids.- Models, Graphs, Charts, 

Computers with LCD, Internet. 

 Development of lesson plan. 

UNIT-III 

 

5) Methods of Teaching 

 Methods of Teaching 

o Lecture Method 

o Discussion Methods 

o Problem-Solving method 

o Project Method 

o Role Playing with its application in class room situation. 

6) Skills of Teaching 

 Skill of Introducing lesson  

 Skill of Stimulus Variation 

 Skill of Explaining 

 Skill of Probing Questions 

 Illustration with Example 

 

UNIT-IV 

7) Evaluation 

 Meaning and Importance  

  Types of Evaluation 

 Achievement test- Meaning, uses, and Preparation of Achievement test 

 

Practical/Sessional        Marks 20 

Students will prepare two assignments related with syllabus.  
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